
Media Masters: 
Uncovering Truths 

and Questioning 
Everything



Outcomes & Assessments

1. Students will be able to analyze how media is designed for different purposes and 

supports different groups of people.  

2. Students will be able to evaluate websites for accuracy and reliability during a scavenger 

hunt. 

3. Students will be able to infer the effects of misinformation and bias in the media during a 

Socratic seminar.   

4. Students will use their critical thinking skills to reflect on media literacy when producing 

their own new segment that is effective, accurate, and responsible.
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Introduction



Week 1: Media Literacy 
Introduction

Media Literacy Presentation with Nicole Fuentes 

Executive Editor of the Long Island Advance

https://www.canva.com/design/DAGAuKGDfXM/bVYSQehFJEvhVIEmvFNO7g/edit
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Week 2: Media Bias: Types of Bias

Spin: Vague, dramatic or sensational language is used to promote a product, service, 
or idea to downplay or discredit alternative views. 

Which is Spin Bias?

A Monumental New 
School Lunch Program 
Promises Tastier Meals 
and Happier Lunchtimes!

Government Implements 
Changes to School Lunch 
Program

1

2



Media Bias: Types of Bias
Opinion Statements Presented as Facts: Subjective language or statements which 
are based on the author’s opinions, assumptions, beliefs, tastes, preferences, or 
interpretations are used to portray a situation. 

Scientists Confirm: 
Chocolate Is the 

Healthiest Food Ever

New Study Finds Potential 
Health Benefits in 

Chocolate Consumption

Which is Opinion Bias?

2

1



Media Bias: Types of Bias
Sensationalism/Emotionalism: Type of media bias in which information is presented 
in a way that gives a shock or makes a deep impression. It often uses dramatic, yet 
vague language that warps reality to mislead or provoke a strong reaction.

Which is Sensationalism Bias?

Rare Shark Sighting 
Reported Near Local 

Beach, Authorities Monitor 
Situation

Shocking Discovery: Giant 
Shark Terrorizes Local 

Beachgoers, Experts Fear 
for Safety!

2

1



The Easiest Quiz of All Time

https://newslit.org/tips-tools/easiest-quiz-all-time/
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Manipulation



Week 3: Image & Video Manipulation



Reasons to Alter Images/Video
Art & Entertainment: Altering images and videos can be a 
form of art or created to entertain you! Media companies might 
add special effects or filters to make photos look cool or unique.

http://www.youtube.com/watch?v=DLcKDq5FpFk


Reasons to Alter Images/Video
Enhancing Appearance: Media companies may alter 
images to make people or products look more attractive or 
appealing. They might smooth out skin, brighten colors, or 
make things look shinier to catch people's attention.

http://www.agecomputer.org/seminars0/restorephotos-elements.php
http://www.agecomputer.org/seminars0/restorephotos-elements.php
http://www.agecomputer.org/seminars0/restorephotos-elements.php
http://www.agecomputer.org/seminars0/restorephotos-elements.php


Reasons to Alter Images/Video
Telling a Story: Images in media often help tell a story or convey a 
message. Sometimes, altering an image slightly can make it clearer or 
more impactful for the audience.



Reasons to Alter Images/Video
Marketing & Advertising: Companies might change images to better sell a product or idea. They might 
make food look extra delicious or show people having fun using a product to encourage others to buy it.



Assessment: Reverse Image Search
Complete a Reverse Image Search for each image linked below, analyze the search results, and explain why 
you think the image is real or fake. 
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commonsense.org/education 
Shareable with attribution for noncommercial use. Remixing is permitted.

Which of these headlines would you click first? Why?

Week 4: Advertising & Clickbait



commonsense.org/education 
Shareable with attribution for noncommercial use. Remixing is permitted.

The desire every person has to figure out 
missing information

The Curiosity Gap

KEY VOCABULARY



commonsense.org/education 
Shareable with attribution for noncommercial use. Remixing is permitted.

An image or headline that tries 
to get you to click on it, usually 
for advertising purposes

Clickbait
KEY VOCABULARY

● Potentially lead to sites you didn't want to go to. Can be confusing and frustrating!
● Infect your device with computer viruses.
● Lead to someone stealing your information.



commonsense.org/education 
Shareable with attribution for noncommercial use. Remixing is permitted.

● Clue #1: It seems impossible or unbelievable. 
FOR EXAMPLE: "Think Your Cat Loves You? It's Actually Plotting 
to Make You Sick."

● Clue #2: It tries to shock you. 
FOR EXAMPLE: "You Won't Believe This!" or "The Answer Is Genius!"

● Clue #3: It refers to a celebrity or popular topic. 
FOR EXAMPLE: "Kylie Jenner Talks Selfies and Bubble Tea: You Won't Believe 
What She Says!"

ACTIVITY: AVOIDING CLICKBAIT



Assessment: Identifying Clickbait
Identify which examples are clickbait and use the clues to determine why or why not. 
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Week 5: Social Media & Misinformation 
Fast Sharing: Social 

media lets people send 
information very quickly. 

Sometimes, people 
share stories without 

checking if they are true. 
This makes false news 

spread fast!

Big Audiences: Social 
media lets people send 

information very 
quickly. Sometimes, 
people share stories 

without checking if they 
are true. This makes 

false news spread fast!

Emotional Tricks: 
Misinformation often 

uses strong feelings, like 
surprise or fear, to make 
people share it without 
thinking. It's like a game 

of telephone but with 
fake news.

Echo Chambers: Social 
media can create 'echo 

chambers' where 
everyone agrees with 

each other. If one 
person shares 

misinformation, it can 
get repeated over and 

over.



News & Social Media: The Good & Bad (News)

In 2022, 50% of people got their news from 
social media (sometimes or often)



News & Social Media: The Good & Bad (News)

The number of people getting their news from social 
media is down from 53% in 2020 (yay!) BUT 32% of 
18-29 year olds are getting their news from TikTok 
(2023), up from 18% in 2021. 

http://www.youtube.com/watch?v=DYqZd5MALao


News & Social Media: Good News & Bad News

However, more people understand that 
news on social media is inaccurate (+9%)



When Social Media Goes Wrong

“I love fashion … but I do not know how that post went 
viral,” O’Conner said. “I don’t know how it started. It was 
not me. I want people to understand it was not me 
saying this is why I got fired. None of that is right.



Question Social Media: Lateral Reading
Lateral reading helps you determine an 
author's or organization’s credibility, intent and 
biases by searching for articles on the same 
topic by other writers (to see how they are 
covering it) and for other articles by the author 
you're checking on.



Question Social Media:  Go Upstream

Another fact-checking strategy is to “go 
upstream” especially in cases where 
articles are reporting on other reporting. 
Upstream means going to the original 
source.



Assessment: Should You Share it?

https://newslit.org/educators/resources/news-lit-quiz-should-you-share-it-education/
https://newslit.org/educators/resources/news-lit-quiz-should-you-share-it-education/
https://newslit.org/educators/resources/news-lit-quiz-should-you-share-it-education/
https://newslit.org/educators/resources/news-lit-quiz-should-you-share-it-education/
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Video Projects



Question Everything: Media Literacy Video Projects

Media

Literacy

Video Project



Question Everything: Video Outline

Include a Media Literacy skill

Include the 5 W’s

Introduce segment: Newscasters

Shocking or Unbelievable Event

1

2

3

4



Media Literacy Topics

Clickbait

Media Bias

Social Media

Image/Video 
Manipulation

Media bias occurs when 
journalists or news organizations 
allow their own opinions to affect 
the news that they report and the 
way that they report it.

Misinformation or fake 
news can spread up to 10 

times faster than true 
reporting on social media.

The act of altering images 
or videos or using them 

out of context to support a 
specific narrative. 

Content whose main purpose 
is to attract attention and 
encourage visitors to click on a 
link to a particular web page.

One of the following media literacy topics must be addressed in your video:



Question Everything: Media Literacy Video Projects

https://docs.google.com/file/d/1NWnoJzwewFc52hKrGRh9Y7gWhCdhrfAM/preview


Question Everything: Media Literacy Video Projects

https://docs.google.com/file/d/1Be4cAJU8wexgUnS0XeIypWSJHTKeLK9Y/preview


Media Literacy Project: Student Feedback



Media Literacy Project: Student Feedback
What did we do in library class that 
you think you will remember or use 
the most in the future?

36% said Media 
Literacy Project

“The media literacy video [was my favorite project] because 
it was very fun and I learned a lot of things from it.”



Media Literacy Project: Student Feedback

What did you accomplish in 
library class that you are the 

most proud of?

“Media Literacy Video Project 
[was my favorite project] 
because it was very fun”

36% said Media 
Literacy Project



Questions?
Kelsey LaPort

klaport@sayvilleschools.org


